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RECENT & UPCOMING EVENTS 

▪ Q4 2023 and FY 2023 Earnings 

You may access the archived webcast from our investor relations site. 

February 26, 2024 at 4:30pm ET / 1:30pm PT 

▪ PubMatic will be presenting at the following conferences: 

o The Citizens JMP Technology Conference 
March 4, 2024 at 3:00pm ET 

o KeyBanc Emerging Technology Summit 
March 5, 2024 at 1:30pm ET 

Webcasts of these events will be available on the Events and Presentations page 
of our investor relations site. 

 

IN CASE YOU MISSED IT 

Blog: 

▪ Strategic Horizons: PubMatic’s 2024 Vision Unveiled – Annual Product And 
Engineering Leadership Offsite 
February 27, 2024 

▪ Creating The Ultimate Commerce Media Cookbook With Audience Extension And 
Offsite Advertising 
February 21, 2024 

Research: 

▪ Quarterly Global Video Advertising Spend Trends: Q4 2023 
February 27, 2024 

▪ Quarterly Global Digital Advertising Spend Trends: Q4 2023 
February 27, 2024 

 

PUBMATIC IN THE NEWS 

▪ Why some adtech companies are soaring even as the end of cookies threatens to 
crush the industry 
BusinessInsider | March 1, 2024 

▪ Ad tech’s take: early reactions to Google’s third-party cookie demise 
Digiday | March 1, 2024 

https://url.avanan.click/v2/___https:/investors.pubmatic.com/___.YXAzOmJsdWVzaGlydDphOm86MTQyZGY0NjRhYmJkYmQ3ZDQ1MDRlNjVmODg4MzI2MGQ6Njo0ZDkxOjhmOWZjNjViMWI2M2FmMzhjNzUyZWJlZDdjOWU0MjEzODc3NmM5ZDllOWQxZjVjMjQ0YjgzZmQxZmI1NTRiYjk6cDpU
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https://url.avanan.click/v2/___https:/pubmatic.com/blog/strategic-horizons-pubmatics-2024-vision-unveiled-annual-product-and-engineering-leadership-offsite/___.YXAzOmJsdWVzaGlydDphOm86MTQyZGY0NjRhYmJkYmQ3ZDQ1MDRlNjVmODg4MzI2MGQ6NjowZmRlOjJlMjQyN2Y2OTA3NjMyMWJlZjg0M2M0NDI2NzMyYjBjMzdhNTI3OTgxMzQzNWNjZjhlOWI0ZTExMjE2YWZlZjg6cDpU
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https://url.avanan.click/v2/___https:/pubmatic.com/blog/creating-the-ultimate-commerce-media-cookbook-with-audience-extension-and-offsite-advertising/___.YXAzOmJsdWVzaGlydDphOm86MTQyZGY0NjRhYmJkYmQ3ZDQ1MDRlNjVmODg4MzI2MGQ6NjoxN2Y4OmFkMzJjZDE2ODQxZmNlNzY4ZGU5ZGM3MTU3MzhmNzVlOWE5Y2E0NWEyNTg4NzgzOThjMzgwNmVmNjdhMjdmODI6cDpU
https://url.avanan.click/v2/___https:/pubmatic.com/blog/creating-the-ultimate-commerce-media-cookbook-with-audience-extension-and-offsite-advertising/___.YXAzOmJsdWVzaGlydDphOm86MTQyZGY0NjRhYmJkYmQ3ZDQ1MDRlNjVmODg4MzI2MGQ6NjoxN2Y4OmFkMzJjZDE2ODQxZmNlNzY4ZGU5ZGM3MTU3MzhmNzVlOWE5Y2E0NWEyNTg4NzgzOThjMzgwNmVmNjdhMjdmODI6cDpU
https://url.avanan.click/v2/___https:/pubmatic.com/reports/quarterly-global-video-advertising-spend-trends-q4-2023-2/___.YXAzOmJsdWVzaGlydDphOm86MTQyZGY0NjRhYmJkYmQ3ZDQ1MDRlNjVmODg4MzI2MGQ6NjowNzNiOmFkMDVlYTEzYzhjOTE5MzNkYWMwMDkxYWI2NzhjZGRjYjFmNTM1MzNhZDQzNDlmNDUyNmM2OTEzZGVkYjA2ZDI6cDpU
https://url.avanan.click/v2/___https:/pubmatic.com/reports/quarterly-global-digital-advertising-spend-trends-q4-2023-2/___.YXAzOmJsdWVzaGlydDphOm86MTQyZGY0NjRhYmJkYmQ3ZDQ1MDRlNjVmODg4MzI2MGQ6NjpiNGFmOmVkMmM4MzhmZGNhY2FhMWYzYTBlMzkwYWE1YzU2OWUwNjlmMzM4N2U4ZTdiNjdhYjVhMDRlYTllNWUyMDk1N2E6cDpU
https://url.avanan.click/v2/___https:/businessinsider.com/the-trade-desk-pubmatic-post-positive-growth-ahead-of-cookie-shutdown-2024-2___.YXAzOmJsdWVzaGlydDphOm86MTQyZGY0NjRhYmJkYmQ3ZDQ1MDRlNjVmODg4MzI2MGQ6NjoxYjEwOjJjYWRjOTZhYTg2NTRmN2E3ODgxYjBiM2VmZGY3NDc5YmYxMDA1N2VjYzdhNTc1MGUyNDUxMTg4MDE2NTg1OGQ6cDpU
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https://url.avanan.click/v2/___https:/digiday.com/marketing/ad-techs-take-early-reactions-to-googles-third-party-cookie-demise/___.YXAzOmJsdWVzaGlydDphOm86MTQyZGY0NjRhYmJkYmQ3ZDQ1MDRlNjVmODg4MzI2MGQ6NjplMDM1OjhjMjcyMmQ0ZjljY2E5MDc2YzkyOTU3YWZlYWMzMWU3MTEwNDBkZTU5OTgyNjZhZjU3NTBlZTEwOTkwOTRkNzI6cDpU
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▪ Wpromote Selects PubMatic as Preferred Partner 
Press Release | February 29, 2024 

▪ PubMatic (PUBM) CEO on Use of Generative AI 
Schwab Network | February 28, 2024 

▪ Who Said Display Is Dead? PubMatic Grows Banner Budgets By 9% 
AdExchanger | February 27, 2024 

▪ How digital retail media is transforming the relationship between brands and 
consumers 
The Drum | February 23, 2024 

▪ What the Digital Ad Industry Shifts Mean for 2024 Political Campaigns 
ANA | February 22, 2024 

▪ Vevo Partners With PubMatic to Expand Programmatic Buying Across its Global 
CTV Network 
Press Release | February 21, 2024 

▪ How Google’s Cookie Tests Affect Brands—A Marketer’s Guide to Changes in 
Digital Advertising 
AdAge | February 21, 2024 

▪ PubMatic’s Peter Barry Returns to APAC as VP, Addressability and Commerce 
Media 
Press Release | February 19, 2024 

▪ DISH Media Partners with PubMatic to Accelerate Programmatic Demand for 
SLING TV 
Press Release | February 15, 2024 

▪ How the Not-Amazons of the World Should Approach Commerce Media 
Retail Touchpoints | February 14, 2024 

▪ PubMatic Celebrates 10 Years in Japan with Regional Launch of Activate 
Press Release | February 6, 2024 

▪ PubMatic Appoints Leonhard Sauer as Country Manager of Germany 
Press Release | February 1, 2024 

 
 
 
PubMatic’s IR Roundups are not intended to be a comprehensive report of the company’s recent 
mentions in print or digital media, whether issued by PubMatic or third parties. PubMatic does not 
endorse or adopt the views expressed in any third-party materials linked above or contained on or 
available through PubMatic’s website.  
 

All materials published by PubMatic are only as of the date initially published. PubMatic 
undertakes no obligation to update any forward-looking statement contained therein. 
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